
Consumers often have limited knowledge about pork 
production and food safety issues. It is important that the 
meat industry finds a way to communicate more effectively with 
the general public. One way of doing this is by opening pig farms 
to the public. Farms that are equipped to host visitors are 

welcomed to demonstrate how pig farming is performed and subsequently, increase the 
consumer’s trust.

The Solution - Best Practice

Additional Information

Community Manager for Pigs
Point of Production: Sow farm to finishing 
Country of Origin: Ireland
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Cost/Benefit 
Analysis

Shane McAuliffe has a passion to educate the public about sustainable pig production and 
has adopted an open door policy on his families pig farms. 

McAuliffe Pig Farms welcome international groups and students to gain an insight into the 
sustainable pig farming practices in Ireland. In order to maintain very strict biosecurity 
measures, large groups can be taken to the viewing room where they can look at the pigs. 
A large TV screen shows CCTV footage from across the farm. 

Shane dedicates much of his time to giving guest lectures at third level institutions, using 
videos to give the students an interactive tour of the farm. He also hosts student 
placements on the farm.

McAuliffe Pig Farms have appeared on national TV programmes, including a live 
broadcast from the farm on ‘Big Week on the Farm’ which was watched by 1.5 million 
viewers. As well as this, Shane has a large presence on social media with almost 10,000 
followers across numerous platforms. 

Due to the current threat of African Swine Fever, the number of visits to the farm have 
been reduced due to increased biosecurity measures.
Because of this, Shane has increased the number of visits he makes to universities.

Further Research & 
Project Links
https://eupig.eu/
Link to technical report 
Contact RPIG (Ireland): 
Ciaran Carroll

Benefits: 
√ Provides positive publicity 
for the pig farming industry.
√ The general public and
consumers can benefit from
hearing the farmers
perspective, something that
is not always evident or
accessible.
√ Increased reach to
consumers through online
presence.
√ Increased engagement
with customers.
Costs:
- The viewing platform was
paid for by the farmer and
was incorporated into the
original design of the farm.
No subsidy was recieved.
- The only other cost is that
of the farmers time. This is
estimated at one day per
month.
- Visitors don’t have to pay a
fee for this service.
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Shane McAuliffe Students in the viewing platform
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